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AIMS AND OBJECTIVES: 

The aim of our project is to counteract the decrease of blood donation between the younger 
population groups, motivating them to become new donors. “Il rosso si dona”’s goal is to lead 
young people that have never donated before to start taking into consideration blood donation 
as the investment of oneself for the community and a more useful and beneficial behavior.  

TARGET GROUP/FOCUS: 

The primary target we referred to includes young people between 18 and 30 years old who 
have never donated blood before. We decided to focus on girls and boys that live in Imola 
(BO) and surrounding areas.  

We have identified our secondary target in the municipal section of AVIS, the most known 
organization concerning blood donation both at national and local level. Our collaboration is 
aimed to increase the visibility among young people and the number of young donors. 

In order to reach them we also got in touch with the Municipal Councilor for Youth policies 
Giacomo Gambi and youth centers in Imola, such as Ca’ Vaina and Flood.  

 
PROJECT/RESEARCH FOCUS: 
 
The project was developed for the Social Marketing course at University of Bologna. That 
started focusing on a behavior that is well known but, at the same time, it needs to be 
diffused and encouraged, particularly among our peers: blood donation. 
The interest in this topic came up after the study of data that showed a remarkable decrease 
of donations during 2020 because of the COVID-19 pandemic. 
In fact, using the data published in 2019 by “Centro Nazionale Sangue”, the national center 
of the Italian Health Ministry that performs functions about coordination and control of the 
national blood system, we noticed that the number of young donors is recording a decrease 
since 2013. 
Large amounts of blood are not required only in case of exceptional urgency, but they are 
essential to treat serious diseases, like leukemia, anemia or cancer. In this sense, donating 
blood takes on the widest meaning of taking care of others’ lives.  
Benefits of this behavior are not only for the recipient: people who donate have the 
opportunity to constantly monitor their health thanks to a free annual check-up and 
examinations carried out before each donation, in addition to the pleasant feeling of being 
decisive for someone’s quality of life. 
Not surprisingly, donations - in the sense of individual and spontaneous investment of 
oneself’s part for the community - are considered indicators of share capital of a society by 
sociological literature.  



 

Moving from literature to context we administered a questionnaire to a sample of young 
people, noting the need to inform our target group more about prejudices and false beliefs 
that were very widespread and rooted, also through the testimony and experiences of actual 
donors. 
 
METHOD/APPROACH: 
 
In order to encourage young people to donate for the first time, we decided to reach our 
target by organizing an event with live music in Ca’ Vaina youth center of Imola. The night 
was aimed to introduce our project and its goals, giving guests the opportunity to receive 
information and book their blood test for new donors at the desk created by AVIS Imola, our 
partner. During the night, three music bands entertained the audience and had the 
opportunity to book their own visit too, as perfectly part of the target.  
We promoted the event by handing out some leaflets in the municipal library of Imola and in 
some university study rooms of the city and we set up a bench with red balloons into the 
inner garden of the library. At the same time, we shared cards with a QR Code that leads to 
our Instagram page, opened to promote our project. In fact, we also carried out a 
communication activity through Instagram: we opened a page for our project - 
@ilrossosidona - that allowed us to interact in a simple and direct way with our target, giving 
them useful information about blood donation and how to book the blood visit (also through 
the link related to the page of regional AVIS). In particular, this social medium allowed us to 
explain the motivations for which blood donation is necessary and the requirements needed 
to do it. We also showed through some interviews how the feeling after donation is strongly 
fulfilling. 
  
RELEVANT DATA AND GRAPHICS: 
 
Data shared by “Centro Nazionale Sangue” show that the 
number of donors between 18 and 35 years old is 
recording a decrease since 2011 and it represents only 
29% of the total. This fact can’t be explained only with the 
aging of the population, but also with a lack of willingness 
of young people towards blood donation.  
The pie chart highlights that the only range that is 
increasing is represented by the over 46 years old 
population.  
 
Analysing the data that we received by AVIS Imola about 
the number of donor partners that enrolled in October 
2021, we notice that this trend is confirmed even at a local 
level, where donors between 18 and 34 years old are 
1047, less than 25% of the total amount of donors. 
 
Thanks to the questionnaire that we administered to a 
sample of 98 people between 18 and 30 years of the 
province of Imola and the surrounding area we noticed that 
over 83% of respondents have never donated before and 
that most of the people who still don’t donate are held back 
by fears (of the needle, of the sight of blood...), followed by 
those who have health problems and by those who believe 
that having piercings or tattoos is an impediment to 
donation. Finally, 6 respondents claimed that they had 
never considered becoming donors. This is a positive 
element since these people can be brought to the desired 
behavior in a simpler way than those who have expressed 



 

impediments. 
 
 
 
 
 
 
 
 
 
 
 
 
 

FINDINGS/EVALUATION: 
 

 
 
The goal of our project is to encourage young people from Imola to donate blood for the first 
time. In consideration of the technical time required to carry out the blood test for new 
donors, it is impossible for us to have a definitive result at this stage. 
Therefore, we now share the process evaluation of the project, consisting in the number of 
reservations for the blood test, as the first essential step to become new donors. 
We found 17 bookings for the test: specifically, 9 of these are due to the event organized 
with our partners on November 26th, while the remaining 8 to our online presence through 
the Instagram profile, from which users can directly reach the booking page on AVIS 
website. Moreover, 3 of the 8 online bookings are in Imola and 5 of them in surrounding 
areas and provinces. 
We took into consideration - as another indicator of the process - the results achieved by our 
Instagram page, on which we found in just over a month a coverage of 6403 unique users, 
who viewed the content at least once. 
 
 
CONCLUSIONS AND RECOMMENDATIONS: 
 
Blood donation is a necessary practice in order to keep the National Health System efficient 
and to ensure adequate care and a better quality of life for several people. With our project, 
we could directly reach a lot of young people, some of whom had never taken into 
consideration to become donors or thought that they couldn’t donate because of prejudice or 
false beliefs.  
We think that it is very important to share the culture of blood donation among new 



 

generations, in order to ensure in an easier way the request of blood components for the 
future. 
We believe that the project could be developed and extended in other areas, taking into 
consideration the specific characteristics of every place, more or less with the same 
modality, because the target seems fairly homogeneous. 
 
 
Links for further information 
https://web2salutegiovani.blog/universita-di-bologna-10-opportunita-di-salute/ 
https://www.instagram.com/ilrossosidona 
https://www.centronazionalesangue.it 
https://www.centronazionalesangue.it/carenze-di-sangue-in-molte-regioni-mancano-650-
unita/ 
https://www.avis.it/it 
 
 
https://www.canva.com/design/DAExZlEtP58/-
uvOCgvKnFEY0KbuApGuBw/view?utm_content=DAExZlEtP58&utm_campaign=designshar
e&utm_medium=link&utm_source=publishsharelink 


